USA+4 DMAS - P18+ who Used ROBINHOOD to Buy and/or Sell STOCKS and/or CRYPTO in the past 6 months!
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Complete Demographic,
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Media Usage Profiles of USA,
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[((Items transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]




3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 41.1 years old
(15.9% younger than average) and have a $143,619 (45.6% higher than average) annual household income.
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7 P.ol)inhqp_cl 3.1% or 237,727 of CHI DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
| c HI Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 38.2 years old
(21.1% younger than average) and have a $145,852 (29.6% higher than average) annual household income.
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7 Robinhc 4.9% or 282,227 of WDC DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 41.9 years old
(12.6% younger than average) and have a $143,497 (3.% higher than average) annual household income.
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5.9% or 270,659 of SEA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 39.4 years old
(18.3% younger than average) and have a $152,930 (18.8% higher than average) annual household income.
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7 Robinhqg-d 3.9% or 187,772 of PHX DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
‘ [ 1<7) P““ Typical Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 41.9 years old
(14.5% younger than average) and have a $139,012 (29.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ* Gender of Target vs. Market: Adults 18 or older | Ethnicity of Target vs. Market:
White 50 V
'
Black/African = 1.4%
American l

= who Used ROBINHOOD to

0 Buy/Sell Stocks/Crypto past
3 [ ] 9 A 6mos Asian l 1.9%
= Remainder of PHX DMA
Other I 6.2%
| 48.7 49.2 N
Total Persons: ' ; 2,386,757 2,431,717 S
1 4,630,702 Men Men Women Women who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos 8 PHX
z A Age: 1
Age Cell Demographics of Target vs. Market: it W= HHI of Target vs. Market:
e TS
s .whe Used ROBINHOOD to Bw/S;II Stocks/Crypto past 6mos m PHX <$35K HHI

~1.1%
$35K-$50K HHI 11.9%

$50K-$75K HHI

$75K-$100K HHI m
$100K-$150K HHI . ]
$150K-$250K HHI m —_ 33.4%
$250K+ HHI &%
18-20 21-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65-69 70+ P
® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mPHX Avg HHI: | 513”12

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 94
All Graphs and HBIAI Data Medeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



# Robinhood 3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

""L', Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 27.6% more likely to

be a college graduate, 41.5% more likely to work full-time, .3% more likely to be married, 21.7% more
likely to be a parent of 1 or more children under 18.
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/; Robinhood 3.1% or 237,727 of CHI DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
‘JT' p—— c H I Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 6.% less likely to be a
m college graduate, 18.2% more likely to work full-time, 19.% less likely to be married, 1.8% more likely to

= be a parent of 1 or more children under 18.
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4.9% or 282,227 of WDC DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

# Robinhood
ET s Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 3.% less likely to be a
- — college graduate, 21.4% more likely to work full-time, 13.8% less likely to be married, 12.4% less likely to

- be a parent of 1 or more children under 18.
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5.9% or 270,659 of SEA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 23.2% more likely to
be a college graduate, 39.% more likely to work full-time, 4.3% more likely to be married, 24.4% more
likely to be a parent of 1 or more children under 18.
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likely to be a parent of 1 or more children under 18.

* \'.f Education Levels: Adults 18 or older Employment: Adults 18 or older
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3.9% or 187,772 of PHX DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 82.9% more likely to
be a college graduate, 69.3% more likely to work full-time, 8.2% more likely to be married, 20.6% less
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1144 Stage in Life: Adults 18 or older
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‘ 3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 3.5% less likely to own

their home, 38.8% more likely to own a higher valued home, .2% more likely to have a single-family
home, 8.6% more likely to have a dog.
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# Robinhood 1 3.1% or 237,727 of CHI DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
i"?. — Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 15.6% less likely to

=== own their home, 81.6% more likely to own a higher valued home, 10.5% less likely to have a single-family
' | home, 12.6% less likely to have a dog.
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4.9% or 282,227 of WDC DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 14.8% less likely to

own their home, 4.% more likely to own a lower valued home, 15.9% less likely to have a single-family
home, 12.1% more likely to have a dog.

# Robin

EWI]G

m Own/Rent/Other:Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older

42.1%

Single Family House (unattached) -
Own s Dog

31.8%
15.9% 28.4%
Townhouse or attached Home
35,

e B

. 4.3% >.7%
Condominium Own a Cat
B s

24.7%
8.6% 8.0% 7.8% 8.0% S

Apartment
24311 RITRTEN 21,951 18:5% 7.7%

Other Own Second Home bile Home or factured 2.8% Own other type of Pet
or Real Estate 9
rome ™ E
Property 2.4%
who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos uWDC who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mWDC # who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos =WDC

Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older

Average Value of Owned Home:
who Used ROBINHOOD to Buy/Sell Stocks/Crypto...

wonc 5685,585

20.5%

15.9%

2.4% lalﬂ"

Home Refinanced Home Equity Own

<$150K $150K-5200K $200K-$250K $250K-$300K $300K-$350K $350K-5500K $500K-$750K  $750K-$1M

Mortgage Home Loan/Home Home/Property
= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mWDC Mortgage Improvement  Outright (No
wDcC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 237 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



| 9.6% more likely to have a dog.

5.9% or 270,659 of SEA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 4.9% less likely to own

their home, 1.6% more likely to own a lower valued home, 8.3% more likely to have a single-family home,
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[? Robinhood 3.9% or 187,772 of PHX DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Q@ PH“ Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 15.7% more likely to

own their home, 8.4% more likely to own a lower valued home, 16.2% more likely to have a single-family
| home, 13.8% more likely to have a dog.
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# Robinhood 3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
E 'T. i “ sn Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 39.3% more likely to
¢ —_— look up D-I-Y advice online, 5.3% less likely to always vote in local elections, 16.5% more likely to belong to
a gym, 7.4% more likely to fly domestic past
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3.1% or 237,727 of CHI DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

7 Robinhood
E"'L'. — c H I Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 64.6% more likely to

look up D-I-Y advice online, 9.4% less likely to always vote in local elections, 23.5% more likely to belong to
a gym, 2.5% less likely to fly domestic past
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4.9% or 282,227 of WDC DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 33.2% more likely to
look up D-I-Y advice online, 23.7% less likely to always vote in local elections, 3.4% less likely to belong to a
gym, .3% more likely to fly domestic past

# Robinhood

KT

"Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

| ”“

Restaurant  Recipes/ r.mln:n-cnevwwuuv Medical

Political Activ

2 86.1%

Adults 18 or older

21.9% 29.5%

/ Lean bli Ind / None
of These

Prsidential lectons: Avey: | ————

Statewide Elections: Always
i ol E o iy -
i ions: Someti ]

e Elections:
Fitness/Diet Home/ Apparel/  Jobsearch/  Religion / Career Take Online  Education Homework Electronic Genealogy Photography Parenting/ Online Uﬂm

Registered to Vote
(In District of Resi

] Lean

Health

Information information / Meal Pl 1 vides call Services/  Information Gardenideas Beauty ldeas Post. spirituaiity Devel t  classi (® rch (e You twite (snapfish, Family Advi
i e s £ ZESRr vimei Spimo Sty Rutee e Mo S, Gkt Sk mtines Local Elections: Aways 7w
h Applcation, etc)
“:m “ c-:..u-:)' Local Elections: Sometimes 5%
» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mWDC # who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos =WDC

«
@ﬂTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older

Giling-  lawnCare Gamdening  Swimming vnlmnr sicyding  Hiking - - seonglo  sewing-  Bowling Gmupnmeﬂ Camping  Fishing  Yoga-Pdates  aduk  Basketbal
Outdoor (Flowers.or Backpacking e ng HealthClubor  Crafts Continuing
Cooking Vegeubies) &ym education

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

DC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 237
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]

k Past 12-months Domestic Airline Trips: Adults 18 or older

- 6.3%
16.8%
2trips 753 925 13.1%
3 trips 14.6%

12.5%
12.4%

S5-9trips PP
Flew Domestic past year: _

10+ trips -Z Avg. # Domestic Flights:

Football

4.9%

%

2.4% 33%

Competitive  Followa
Video Gaming Weight Loss
Program

caregiver of
Aging Parent
or Relative

Teans Organized  Snow Skimg - Softball -
RoadRace Snowboarding  Baseball
(5%,

Marathon,

etc)

mnlin:

mWDC



7 Roi)mhg 5.9% or 270,659 of SEA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 21.2% more likely to
look up D-I-Y advice online, 1.2% less likely to always vote in local elections, 34.7% more likely to belong to
a gym, 16.2% more likely to fly domestic pas
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# Robinhood 3.9% or 187,772 of PHX DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
E"T‘ o) P Hx Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 76.3% more likely to
look up D-I-Y advice online, 29.1% more likely to always vote in local elections, 45.5% more likely to belong
to a gym, 6.2% more likely to fly domestic pas
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30-days QSR Users: Adults 18 or older

Past
i I 1time

Y -

3 times

4 times

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

5 times

6 -9times

10 times or more

®USA

Total Monthly QSR Users: Avg. Monthly QSR Meals:

83.3%

e R - S

23.9% more likely to smoke cigarettes.

3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 4.6% more likely to use
QSRs past mo., .7% more likely to use Sit-Down Restaurants past mo., 4.% less likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

16.9%

2 times — 16.4%
AHmes 11.8%
suma
sume
10times or more
u who Used ROBINHOOD to Buyj/Sell Stocks/Crypto past 6mos mUSA
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down Restaurant Meals:

71.8% 71.3%

Drank Past 30-days: Adults 18 or

older
Liquor -

Any Type of Beer

Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer
Microbrew / Craft Beer '
# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

mUSA

USA Projection Scarborough R2 2026: Feb25-Jul26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Paza  Mesion Chmse Coffee  Maian  Wings/ Bagel/ Steskhouse Upseale Seafeod
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

Mouse / Burgers / Donwt /.
30.3%
usa AGRIIIN 20.0%

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mUsA

: Past 12 months Casino Activities: Adults 18 or older
Slot Machines :

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant e

Stage Show / Concert

7 %
f—
15,027,584 7.0%

Sports Betting
Spa
016

Other Gambling Casinos visited past 12 months: Yes
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Used Past 30-days: Adults 18 or older

Cigarettes

Marijuana / Cannabis Vape
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Past 30-days QSR Users. Adults 18 or older

‘ x J 1time

3 times

4 times
5 times

6 - 9times

10 times or more

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

Total Monthly QSR Users:
87.4%

- CHI
Avg. Monthly QSR Meals:

84.3%

QSRs past mo., 7.% less likely to use Sit-Down Restaurants past mo.
| 163.9% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

[ ] 1 time
2 times
3times

4 times

5 times

6-9times

10 times or more -

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
Total ly Sit-Down

HCHI

ant Meals:

Users:

Avg. Monthly Sit-Down

Drank Past 30-day5. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer
Domestic Light Beer

Microbrew / Craft Beer

w who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

CHI DMA

BCHI

Scarborough R1 2026: Feb25-Feb26 Qual Intab

. 3.1% or 237,727 of CHI DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 3.7% more likely to use
, 19.% less likely to use Casinos past yr.,

Top-10 Cuisines: Adults 18 or older

(I Do estaurants Used Past 30-days)
Mexican P2

Ii FLTH

Chinese  coffee  malian  wings/ bagel/ Upsile Steskhouse Seafood
House / Burgers | Donut/
Coftee Bar Sports Bar  Bakery

wwho Used 6mos. mcHl

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
33.0%

(= 1,679,594 22.0%

Past 12 months Casmo Activities: Adults 18 or older

1,889,299
!61 587 11 3%

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Stage Show / Concert

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Cigarettes

1a / Cannabis

Sports Betting
Spa .
Other Gambling Casinos visited past 12 Yes
= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mCHI
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= who Used ROBINHOOD to Buy/Sell Stacks/Crypto past 6mos



/7 Robinhood 4.9% or 282,227 of WDC DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
‘w7 Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 8.% more likely to use
QSRs past mo., 11.6% less likely to use Sit-Down Restaurants past mo., 21.6% less likely to use Casinos past
yr., 51.% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

) [ (Sit-Down Restaurants Used Past 30-days)
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Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down -ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
88.7% 82.1% 63.3% 716% z 27 I 45.3%
5 ; g
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. [30 5.4%
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Past 30-days QSR Users: Adults 18 or older

11.2%
8

) 1time

= -

3 times
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10 times or more " 10.0%

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

5 times

6 - 9times -

WSEA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
87.7%

79.2%

. 5.9% or 270,659 of SEA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 10.8% more likely to use
QSRs past mo., 12.5% more likely to use Sit-Down Restaurants past mo., 6.1% more likely to use Casinos

| pastyr., 57.% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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W SEA

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casino Activities: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older
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® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

4 times
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Total Monthly QSR Users: Avg. Monthly QSR Meals:
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QSRs past mo., .6% less likely to use Sit-Down Restaurants past mo.
| 116.2% more likely to smoke cigarettes.
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. 3.9% or 187,772 of PHX DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 4.3% less likely to use
, 3.5% less likely to use Casinos past yr.,

Top-10 Cuisines: Adults 18 or older

(Sjt-Down Restaurants Used Past 30-days)

malan steakhouse Wings/ Bagel/ upscale seafood
Bugers/  Donut/
Sports Bar  Bakery

Chinese

wwho Used mPHX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Past 12 months Casmo Activities: Adults 18 or older

Slot Machines 39.5%
Table Games (Craps, Poker, etc.)
Bar / Nightclub i 13.4%
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631, lrJ 13.1%
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Stage Show / Concert 7.9%
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Casinos visited past 12
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# Robinhood 3.9% or 10,663,683 of USA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

' —1 Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 32.% more likely to have a
401K, 36.6% more likely to have an Auto Loan, 45.2% more likely to Invest/Trade Stocks Online, 13.7% less
likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 124,854,597 45.7%

IRA (Individual Retirement Account)

Stocks or Stock Options TIH0 M 269%

2,263,359 21.2%
Mutual Funds 7_6%
Money Market Funds 1;:;:%

12.7%
Bonds 5%
10.4%
Other (Crypto / NFTs / Metals, etc.) Mﬁ:&ﬁ% 65% go% 52% 3qx 43%
s 30035 T T i n a1 1500 § ¢ 45 | h e T
. 710.6%
529 Plan / College Savings Plan EE—')% Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Money  Certificates of Personal Loan Home
Account card Account Banking  Banking Paying Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property 7"?,’;",6 Abeoa Mortage Lo ortione

Equity Loan
¥ who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos HUSA = who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mUSA

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent  pasiiee

s

Estate Planning

. 5% (*Past 12 Menths) visa Venmo MasterCard ~ Apple Pay CashApp  GooglePay  American i Store Credit Square Cash  Facebook  Samsung Pay
Funeral pre-planning Eﬂl 2.0% Express card Messenger
= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos = USA = who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mUSA
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7 Robinho 3.1% or 237,727 of CHI DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

q Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 25.3% more likely to have
a 401K, 22.3% more likely to have an Auto Loan, 10.9% less likely to Invest/Trade Stocks Online, 9.1% less
likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan

45.5%;
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds ]

Other (Crypto / NFTs / Metals, etc.) > ﬂ = . ST e A% s 30%

st 5 | wume B 5 n 5 B o PO 313 53 srises 5 381 L P |
529 Plan / College Savings Plan Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Autoloan Certificates of  Money Personal Loan Home

Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Account Mortgage Loan or Home

Second Home or Real Estate Property Equity toan

¥ who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos ECHI

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mCHI

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,434,329 18.8%

Financial Planner

Online Investing / Stock Trading

Accountant. | 10.2%

E—— 0 @

59.0%
2.8%

2.2%
Real Estate Agent 24%

Insurance Agent at a Local Office (not online)

Estate Planning

mm

0.5% 14%
3 x ! oz m R 5.7 |
B 2 0.0% (*Past 12 Menths) Venmo MasterCard  Apple Pay  Google Pay  Cash App Discover  Store Credit American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney H 0.8% card Express Messenger
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# Robinhood

4.9% or 282,227 of WDC DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 15.6% more likely to have
a 401K, 2.5% more likely to have an Auto Loan, 29.% more likely to Invest/Trade Stocks Online, 12.3% more
likely to pay with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

~Ba

IRA (Individual Retirement Account)

,738,141

Stocks or Stock Options
Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.) % o
z 8.5%
571,615 IXC3
o5t 7.5%
462,257 T3

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

Bonds

Second Home or Real Estate Property

mWDC

Financial Services Has and/or Uses: Adults 18 or older

4.2%
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos BWDC

Professional Serwces Used*: Adults 18 or older

Tax P tion Servi
931,403

6.8%
6 8.6%

2.5%
48,301 43%

2
5.1%
3.2%

Online Investing / Stock Trading
Financial Planner

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning &21;‘“%
"
Divorce / Family Attormey !'"D‘S% (*Past 12 Months)
0.7%
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T Past 3-Months Payment Methods Used: Adults 18 or older

T2% g0 6.2%
L |

Zelle PayPal Venmo MasterCard  ApplePay  CashApp  GooglePay  American Discover  Store Credit Square Cash Samsung Pay Facebook
Express Card Messenger
» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos = WDC

Debit Card



7 Robinhood 5.9% or 270,659 of SEA DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.

' 'T 52 Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 34.1% more likely to have
a 401K, 71.2% more likely to have an Auto Loan, 41.4% more likely to Invest/Trade Stocks Online, 28.1% less
likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds
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o DIOTES ar JEE e o
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Account card Account Banking  Banking Paying  Mortgage  Market Deposit {CDs) Home Improvement
. Account Mortgage Loan or Home
529 Plan / College Savings Plan ot e

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos ESEA = who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos = SEA

Professional Services Used*: Adults 18 or older y'E'Past 3-Months Payment Methods Used: Adults 18 or older

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner
13.2%
9.6%

Insurance Agent at a Local Office (not online) ﬁzﬁ %

Estate Planning M :;:z

3.6%
Real Estate Agent 3.6%

Accountant

17.4%

10.4%
5.5% . 4.7%

(*Past 12 Menths) DebitCard MasterCard  Apple Pay  GooglePay  Cash App American  Store Credit  Discover  Square Cash  Facebook  Samsung Pay
Divorce / Family Attorney E 1.9% Express card Messenger
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# Robinho

ﬁ Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Second Home or Real Estate Property
Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

3.9% or 187,772 of PHX DMA Adults 18 or older Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos.
Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos are 36.7% more likely to have
a 401K, 31.7% more likely to have an Auto Loan, 69.4% more likely to Invest/Trade Stocks Online, 18.9% less
likely to pay with their Debit Card.

1,976,587 41.0%

0.9%
13.1%

20,428 i
629,935
8.6%
12.0%
S5l s.3%
421,111 R0
5.9%
Wit 7.5%
5.8%
i 7.4%
78.3%
E 6.7%

¥ who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

N PHX

N d Financial Services Has and/or Uses: Adults 18 or older

13.9%

Personal Loan

331153
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Professional Services sed*: Adults 18 or older

Tax Preparation Service
Financial Planner
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Insurance Agent at a Local Office (not online)
Real Estate Agent
Estate Planning

Divorce / Family Attorney
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"% Using for Stocks, Crypto, Using Competitors"
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P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
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P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
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P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
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/7 Robinhood . Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 3 days, 0 hours, 13 |
"'L" minutes and 22 seconds each week with All Forms of Media.

76.8% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 8 hours and 26 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

=
96.2%

y Avg. H:M:5/week with All Forms of Media:
Reach %: Adults 18 or older
70:24:35
concurrent
prat 56.2%
who Used ROBINHOOD to UsA
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% of Total 6mos

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos m USA
Scarborough R2 2026: Feb25-Jul26  USA Projection  Scarborough R2 2026: Feb25-Jul26  Qual Intab 24,329

[
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 2 days, 13 hours,

7 Robinhood : - i
i iN .. .. c H I 51 minutes and 35 seconds each week with All Forms of Media.
A

85.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 5 hours and 17 minutes each
week listening to All Local AM/FM Radio, representing 7.3% of total time spent with all forms of Media.

Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
71:22:14
Concurrent
vsoge ¥: 54.2%
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7 Robinhood

Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 3 days, 14 hours,
o T T w n c 17 minutes and 37 seconds each week with All Forms of Media.
E—— 72.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 11 hours and 2 minutes each
week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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#”’ Robinhood Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 3 days, 2 hours, 17 |
T- Sk minutes and 18 seconds each week with All Forms of Media.
> 63.2% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 8 hours and 9 minutes each
week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Weekly
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Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 3 days, 0 hours, 21
[ @ P “ K minutes and 2 seconds each week with All Forms of Media.

73.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 8 hours and 36 minutes each
week listening to All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 2 days, 3 hours, 4
minutes and 8 seconds each week with All Forms of Ad-Supported Media.
74.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 7 hours and 41 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.

# Robinhood

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

usage 58.3%
usa
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7 Robinhood
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 1 days, 21 hours,
31 minutes and 43 seconds each week with All Forms of Ad-Supported Media.
84.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 4 hours and 51 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

54:48:11
Concurrel
usage 55.9%
cHI

who Used ROBINHOOD to
Buy/Sell Stocks/Crypto
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Weekly
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# Robinhood

| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 2 days, 16 hours,
L ] w n c 15 minutes and 5 seconds each week with All Forms of Ad-Supported Media.
— |

69.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 10 hours and 6 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

47:35:10
c
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% of Total
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# Robinhood | Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 2 days, 4 hours, 36
v EEA minutes and 49 seconds each week with All Forms of Ad-Supported Media.

61.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 7 hours and 18 minutes each

| week listening to Local Ad-Supported AM/FM Radio, representing 8.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

Cannmr
65.4%

Weeldy
Reach %:

who Used ROBINHOOD to
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[ 14 minutes and 20 seconds each week with All Forms of Ad-Supported Media.
71.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an avg. of 7 hours and 47 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.9% of total time spent with all forms of Ad-Supported Media.

227

# Robinhood " [ Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 1 days, 19 hours,

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

52:10:06
Concurrel
usage 55.8%
PHX

Weekly
Reach %:

who Used ROBINHOOD to
Buy/Sell Stocks/Crypto
% of Total past 6mos
Weekly H:M:

Avg. Weekly
Hours:Minutes:

&
® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos H PHX
PHX  DMA  Scorborough R12026: Feb25-Feb26  Qual Intab 94 PHOENIX ~ DMA  Scarborough R12026: Feb?5-Feb26  Qualintab 2,406 Hubbqrd Share;ar Evdryching
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

for Anything _
BROADCASTING

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]




/7 Robinhood
i' L ) “sn

| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 7

hours and 17 minutes each day with All Forms of Ad-Supported Media. 74.4% listen to Local AM/FM
Radio for an avg. of 65.9 minutes/day. (Local Radio delivers 11.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

king/Financial/Real Estate (Websites/Apps)

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Local TV Stations

‘Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Instagram

Netflix
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Top-13 All Forms of Ad- Suggoned Media {Persons & % Reach): Adults 18 or older
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 6
hours and 30 minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM
Radio for an avg. of 41.6 minutes/day. (Local Radio delivers 9.% of Time with Ad-Supported Media.)
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an avg. of 86.6 minutes/day.

| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 9
hours and 10 minutes each day with All Forms of Ad-Supported Media. 69.6% listen to Local AM/FM
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 7

hours and 30 minutes each day with All Forms of Ad-Supported Media. 61.5% listen to Local AM/FM

Radio for an avg. of 62.6 minutes/day.

(Local Radio delivers 8.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend an average of 6

hours and 10 minutes each day with All Forms of Ad-Supported Media. 71.7% listen to Local AM/FM
Radio for an avg. of 66.7 minutes/day. (Local Radio delivers 12.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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74 Robmhood 7,933,842 or 74.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
6mos listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day
representing 39.% of all time spent daily with Ad-Supported Audio.
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200,574 or 84.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
listen to Ad-Supported Local AM/FM Radio for an average of 41.6 minutes every day representing
45.4% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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# Robinhood - - 196,549 or 69.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
' = listen to Ad-Supported Local AM/FM Radio for an average of 86.6 minutes every day representing
39.% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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# Robinhood ' - 166,345 or 61.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
Y &3 listen to Ad-Supported Local AM/FM Radio for an average of 62.6 minutes every day representing
32.8% of all time spent daily with Ad-Supported Audio.
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- 134,545 or 71.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day representing
39.4% of all time spent daily with Ad-Supported Audio.
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6mos listen to Ad-Supported Local AM/FM Radio for an average of 65.9 minutes every day

7 alelellglyTeToTs I “SA [ 7,933,842 or 74.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
I
: representing 39.% of all time spent daily with Ad-Supported Audio.
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7 200,574 or 84.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
listen to Ad-Supported Local AM/FM Radio for an average of 41.6 minutes every day representing
45.4% of all time spent daily with Ad-Supported Audio.

7 Robinhood
I —
S

Avg. Hours+Minutes/day with Ad-Supported
Audio: Adults 18 or older

"Share of Ad-Supported Audio" -

who Used ROBINHOOD to
Buy/Sell Stocks/Crypto
Time Spen past 6mos

42.0%

27.2%
24.8%

17.3%

9
1% 11.5% 12.4%
15.7% 9.2% 9.3% g6% g 7%
Wy 0% 48% 4.2%
Total o 2.0%
el o Mg o 2
] _,—
Reached: 200,574 5,920,863 58,915 2,076,269 41,069 1, 072 492 14,941 701 361 27,438 949, 725 22,165 56 447 10,133 661,965 7,094 363,965 3,638 322,382 153,445
Local AM/FM Podcasts TV Music Spotify YouTube Music Pandora All Others Amazon Music  iHeartRadio SlrlusXM
Average
i Radio Channels
= who Use NHOOD to uy/Sell Stocks/Crypto pas mos
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 94 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ. for Anything . ©

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



7 Robinl

39.% of all time spent daily with Ad-Supported Audio.
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7 Robinhop_d | 166,345 or 61.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
[l 3 listen to Ad-Supported Local AM/FM Radio for an average of 62.6 minutes every day representing
32.8% of all time spent daily with Ad-Supported Audio.
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7 Robinhood
v

134,545 or 71.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
listen to Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day representing
39.4% of all time spent daily with Ad-Supported Audio.
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7 Robinhood 7,933,842 or 74.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
[ 3 listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Country, and Alternative.

Local AM/FM Radio Farmats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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# Robinho

200,574 or 84.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban Contemporary, Hot AC, Urban AC,
Alternative, and Spanish Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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196,549 or 69.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos listen

to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Urban AC,
Classic Hits, Country, and Spanish Contemporary.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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166,345 or 61.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos listen

rl 3 to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Adult Contemporary, Classic

Rock, Rhythmic AC, and All Sports.
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- 134,545 or 71.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Mexican
Regional, Classic Rock, and Country.
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Avg. Week A{{mgﬁeo (Persons & % Reach): Adults 18 or older
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5,978,466 or 56.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past

KT 6mos watch Ad-Supported Local TV Stations for an average of 82.7 minutes every day representing

37.7% of all time spent daily with Ad-Supported Video.
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133,857 or 56.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations for an average of 91.4 minutes every day representing 45.1%
of all time spent daily with Ad-Supported Video.
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150,601 or 53.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations for an average of 125.5 minutes every day representing 40.7%
of all time spent daily with Ad-Supported Video.
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143,103 or 52.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
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Avg. Week A{{m}’(ﬁeo (Persons & % Reach): Adults 18 or older
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107,225 or 57.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations for an average of 79.5 minutes every day representing 42.5%
of all time spent daily with Ad-Supported Video.
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/7 Robinhood 5,978,466 or 56.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
T 6mos watch Ad-Supported Local TV Stations for an average of 82.7 minutes every day representing
37.7% of all time spent daily with Ad-Supported Video.
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7 Robinhood 133,857 or 56.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
i [l exzxa c “ I watch Ad-Supported Local TV Stations for an average of 91.4 minutes every day representing 45.1%
of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % — llshare Of Ad-suppOftEd video n Video: Adults 18 or older

54.0%
who Used ROBINHOOD to CHI
46.0% Buy/Sell Stocks/Crypto
past 6mos
39.8% 40.3%
37.6%
29.7% 310%
26.8% 25.9%
18.5%
24.0% 16.5% 15 5o
12.5% 11.2% 11.7%
13.5%
i L%

128,325 4,408,344 109,284 3,042,438 70,494 2,368,016 95866 2,870,555 63,793 1,500,414 39,325 1,184,015

Weekly
Total
Persons
Reached:

133,857 5,188,452

61,491 1,105,616 29,619 857,028 44,038 893,119

Local TV Cable TV Amazon TikTok YouTube Hulu Peacock Netflix AppleTV+ Paramount+
Average
Daily Mi
® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos W CHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 94 CHICAGO DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 4,001 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soef'a. for Anything =

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



7 Robinhood 150,601 or 53.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
[ watch Ad-Supported Local TV Stations for an average of 125.5 minutes every day representing 40.7%
of all time spent daily with Ad-Supported Video.
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7 Robinhood 143,103 or 52.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
[l 53 watch Ad-Supported Local TV Stations for an average of 46.9 minutes every day representing 27.9%
of all time spent daily with Ad-Supported Video.
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107,225 or 57.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

watch Ad-Supported Local TV Stations for an average of 79.5 minutes every day representing 42.5%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

faverage week]
Local News - Evening

Total persons:

Sports.
Comedies

Local News - Morning

5,978,466 or 56.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past

6mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News

- Evening, Local News - Morning, Game Shows, and Movies.

 Yime spent: (Averege 0oy

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

.
Fad
W

Local News -
Evening
25.6

Game Shows

Court Shows
21.3

Food/Cook

Nation ing...

Local News -
Morning
36.8

Game Shows
243

Movies
221

Local News

- Late
20.7

al/Net
work
News Document

Local News -
Evening

Nationa

|/Netwo

Court Shows | rk News

Suspens
e/Crime

Food
/Coo

king ntari

Show es

P T — :
oramas - ER e — T %
come s PP SRR T Avg. HourseMinuteday withLoco [BRIRY
ey P m - TV Stations: Adults 18 or older m
Foucooking v PR Sl ¥Y Ay
mystery/suspensefcrime R EIAY T ea
T . g oco v
who Used ROBINHOOD to Morning
Lo ews Lt " .
e P poy e el o
e (5o

Court Shows

» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

EUSA

145 aries...

26.5

21.2

13.2

S 8.9

= who Used ROBINHOOD to Buy/Sell Stocks/Cryj

pto past 6mos

mUSA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
Local News - Evening

Sports
Comedies

Local News - Morning

®
3
]
g
2

Total Persons:

ossiah D
_M"'
e —

spe:

CEERERERET
0 ~ ¥ ('8 b
a B G L 29 G 0

areroge op)

Ad-Supported Local TV Station Programs (% Time Spent &

A

vg. Minutes/day Spent): Adults 18 or older

Local News -

Evening
276

Movies
259

Mystery/Susp
ense/Crime
213

Game Shows
229

Comedies
212

Court Shows
213

Late Night
Talk
10.9

Natio
nal/N
etwor

Food/C...

Local News -
Morning
36.8

Local News -
Evening
27.6

Game Shows
243

Court Shows
21.2

Local
News -
Late
20.7

Nation
al/Net
work
New...

Mystery

/Suspen

se/Crime
17.6

Late Night
Talk...

Food/Coo...

Movies P A —: ¥
oramas - P —— T
Game Shows 28.0% Avg. Hours+Minutes/day with Ad- &
National/Network N Supported Local TV Stations: Adults
e 7 18 0r older
srscsopcrin: - R Sl
. -
Food/Cooking Shows Jr— Y Local News -
who Used ROBINHOOD to usa Morning
coutshows PR St U e s B | e
tate Night Tak A e VA U [1.6% 1
® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos W USA
USA USA Projection Scarborough R2 2026: Feb25-Jul26 Qual Intab 797

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

SO

m USA

® Share of Everything

.dal

for Anything _

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]




# Robinhood
N
I

L
Local TV Station Programs (Persons & % Reach): Adults 18 or older
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133,857 or 56.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Local News -
Morning, Local News - Evening, Comedies, and National/Network News.
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£ Robinhood 150,601 or 53.4% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
i' R wnc watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Evening, Movies, Court Shows, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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| 143,103 or 52.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Mystery/Suspense/Crime,

Comedies, Movies, Science Fiction, and Local News - Morning.
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7 Robinhood 107,225 or 57.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
ET (<) PH“ watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Dramas, Local News - Morning, and Science Fiction.
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[ 7,693,632 or 72.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past

f Pubmhop_d P
e = “sn 6mos use Ad-Supported Social Media for an average of 143.7 minutes every day representing 26.4%
of all time spent daily with Ad-Supported Digital Media.
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[ 159,059 or 66.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Social Media for an average of 148.1 minutes every day representing 31.9% of all
time spent daily with Ad-Supported Digital Media.
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208,795 or 74.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Social Media for an average of 165.5 minutes every day representing 23.8% of all
time spent daily with Ad-Supported Digital Media.
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7 Robinhood | 229,790 or 84.9% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
T 7 3 use Ad-Supported Social Media for an average of 153.9 minutes every day representing 27.6% of all
i time spent daily with Ad-Supported Digital Media.
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[ 7,693,632 or 72.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
6mos use Ad-Supported Facebook for an average of 45.1 minutes every day representing 31.4% of
all time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
Linkedin
TikTok

Reddit
Pinterest

X

WhatsApp
Snapchat

Others(Rumble, Threads,...
Blogs/Message Boards (read...

tumblir

(oot ooy pa
P —r

P — T A, Hours+Minutes/day with all

Social Media: Adults 18 or older

P
e

e who Used
3 v 3.4% ROBINHOOD to
R 39 Buy/sell Stocks/Grypto
past 6mos

® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mUSA

Time Spent:
'34.6%

2

® =
5 7 o o
QEQQEEQQEQI

S,
w

Instagram
36.2

Facebook
35.9

LinkedIn
16.9

YouTube Video
156

TikTok Facebook
14.0 L i 56.1

Instagram
30.7

Linkedin
9.3

TikTok | Reddit
135 86

YouTube
Video
195

Pinter
est...

Wh... Blo...

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

mUSA

Avg. Week Ad- Suggorted Soc:al Media (Persons & % Reach): Adults 18 or older

% Time spent:

Facebook
Instagram
YouTube Video
TikTok
LinkedIn
Reddit

X

Pinterest

Others(Rumble, Threads,...

02.540.949 74.1%
R S ™
laazeaool 207 pae
CITTRT, —T
m—ml_
W

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
or older

e
wmblr PRI 33%

past 6mos
® who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

Scarborough R2 2026: Feb25-Jul26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. LLC. All rights reserved.

usa Usa ijsctron

who Used ROBINHOOD to

Buy/Sell Stocks/Crypto
W USA
Qual Intab 797

36.9%
16.5%
13.5%

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
45.1

Instagram
26.9

LinkedIn 82
10.1

Wh | pinte
ats | res...

TikTok Ap
14.0 5 p- | Blo. 53.1

Facebook

Instagram
237

Linked!
n
7.1

YouTube Video
19.4

Reddi Pinte
L. res..

» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

BUSA

Share of Everythlng

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



# Robinhood
. r— )
N——"

[ 128,444 or 54.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Facebook for an average of 48.7 minutes every day representing 32.9% of all time
spent daily with Ad-Supported Social Media.
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| 208,795 or 74.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Facebook for an average of 50.2 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Social Media.
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220,859 or 81.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Facebook for an average of 51.5 minutes every day representing 33.5% of all time
spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 31.5 minutes every day representing 24.7% of all time
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7 Robinhood 7,693,632 or 72.1% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
5 6mos use Ad-Supported Facebook for an average of 45.1 minutes every day representing 31.4% of
all time spent daily with Ad-Supported Social Media.
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use Ad-Supported Facebook for an average of 48.7 minutes every day representing 32.9% of all time
spent daily with Ad-Supported Social Media.
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208,795 or 74.% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
use Ad-Supported Facebook for an average of 50.2 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Social Media.
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220,859 or 81.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

use Ad-Supported Facebook for an average of 51.5 minutes every day representing 33.5% of all time
spent daily with Ad-Supported Social Media.
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7 Robinhood 104,503 or 55.7% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Social Media: 13,875; Local Radio: 12,651; Non-Prem. Cable: 6,876; Local TV: 5,187
reaching Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,886;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,076;

Ll 59 Social Media: 12,990; Local Radio: 10,485; Non-Prem. Cable: 5,655; Local TV: 4,159
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9,119,914 or 85.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
6mos spend an average of 63.8 minutes per day driving, seeing Billboards and Signs. 62.2% Listen to
Local Radio Stations Out-of-Home for an average of 39.9 minutes/
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195,573 or 82.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 41.3 minutes per day driving, seeing Billboards and Signs. 70.5% Listen to Local
Radio Stations Out-of-Home for an average of 25.2 minutes/da
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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198,432 or 70.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 57.6 minutes per day driving, seeing Billboards and Signs. 58.2% Listen to Local
Radio Stations Out-of-Home for an average of 52.5 minutes/da
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228,870 or 84.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 57.5 minutes per day driving, seeing Billboards and Signs. 51.4% Listen to Local
Radio Stations Out-of-Home for an average of 37.9 minutes/da
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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‘ 184,989 or 98.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

spend an average of 66.1 minutes per day driving, seeing Billboards and Signs. 59.9% Listen to Local
Radio Stations Out-of-Home for an average of 40.4 minutes/da
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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/4 F—’.()I')il']i?l_(i 9,119,914 or 85.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
i

spend an average of 63.8 minutes per day driving, seeing Billboards and Signs representing 38.8% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "Share of Ad-Supported OOH Media"

95.9% 96.2%

85.5% 85.5%

who Used ROBINHOOD to USA
75.0% Buy/Sell Stocks/Crypto
past 6mos
% of Weekly 0,
oy, 62.2% 62.6%
Ad-Supj
0O0H Media.
37.0%
31.5% 32.5%
11.4% 10.9%

Weekly 7.6%

Total

Persons ] —

Reached: iilboards & Signs . AM/FM Radio”~  Wialkingin Towns, | Grocery Stares Podcasts " Héalth Clubs/Gyms
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
OOH Media:

3 47.8 38.7 g 213 9.3 17.7 ! 14.4 2 15.8 . 33.8 . 8.8 1 14.6
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195,573 or 82.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend
an average of 41.3 minutes per day driving, seeing Billboards and Signs representing 33.4% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Weekly " e 1
ety Share of Ad-Supported OOH Media
96.2%
93.6%
e
82.3% 82.8% who Used ROBINHOOD to CHI
Buy/Sell Stocks/Crypto
74.2%
70.5% 72.9% past 6mos
% of Weekly
Time Spent
Ad-Supj
OO0H Media
48.5%
21.6%  3pa%
16.9%
8.5% 8.4%
o— 5.3% 6.2%
Total
Persons — —
Reached: Billboards &353|33‘|)15: AM/FM I‘I"aséisc’:s 43 Walking in 'sl'gﬁrl:i,g Grocery 57&3,?;,5166 Rest'auran!s2 iz%;g- Sﬁoppingﬁéﬁgzs Hetail Stlu'i?esg'ﬁzs Movie Theléztgesf;sz Stadiums&ﬂggﬁags
fwerage (Weekly Drivers) Cities, Downtown Offices/Hospitals
Daily Minutes Areas
with Ad-Supported
OOH Media:
e M
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198,432 or 70.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend

wn c an average of 57.6 minutes per day driving, seeing Billboards and Signs representing 27.6% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Aduits 18 or older
Weekl " . 11
hry ! Share of Ad-Supported OOH Media
82.2% who Used ROBINHOOD to wDC
Buy/Sell Stocks/Crypto
72.2% 70.1% past 6mos

58.2% 59.1%

38.8%

34.8% 35.4% 36.3%

31.2%

25.0%

14.7%

Weekly 4, B% 5.3%
Total 5.3%
Persons
Reached: Billboards 75‘|ag$1356 AM/Fm R"és = Walking in gl'gavﬁﬁg,a P'uhlicTrasr?sDi‘?M Grocery 52'3:91 Resl'aurantslﬁnlli:?: Sﬁopping%ﬁogil:s 2 "Podci aslfsz73 e Health Ciubs vas Stadiums & Are?lzazs
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
OOH Media:
s EH
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wDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 237
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#7 Robinhooc 228,870 or 84.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend
‘ ) an average of 57.5 minutes per day driving, seeing Billboards and Signs representing 32.3% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Ad-Supported OOH Media"

B 1 |

94.5%
Weekly 91.1% n S 92.7%,
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Reach %
8
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£ Robinho

184,989 or 98.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos spend

an average of 66.1 minutes per day driving, seeing Billboards and Signs representing 44.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % "“"Share of Ad-Supported OOH Media"
98.5% i 98.3% 205

who Used ROBINHOOD to PHX
Buy/Sell Stocks/Crypto
past 6mos
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" 0
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35.3%
32.5% 33.4%

27.5%

12.7% 13.6%

" 7.6% 6.7%
@

Total 7.2% -
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Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Miniibas Areas Stores
with Ad-Supported
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7 Robinhood 195,573 or 82.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
= U c " I spend an average of 41.3 minutes per day driving an average of 24.1 miles each day and are 67.3%
more likely to use I-355/Veterans Memorial Tollway than the Metr

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older

Dan Ryan Expressway (1-90/1-94) 23-1" 60618 M 11.94% 60005 g% 7.83%
1-355/Veterans Memorial Tollway 20.0% 60005 [P — 7.83% 46350 [HTEINII— a05%
I-57 9;5’-1,2-9 — 15.3% 60630 — 5.29% 60139 m 3.01%
Edens Expressway (1-94) {¥§TRon e 60463 F S06% 60463 m 2.63%
Laange Road nox sesus p— 1 B
US 14 (Northwest Highway) FESE2S - 12.8% 46407 '[N 115% 60611 oo 2.43%
Harlem Avenue frer 0 1259‘;4_1% 61301 m 398% 60525 m 243%
U 30 1315 coi3p [N 30X 60543 [UBGRm 2.14%
Stevenson Expressway (I-55) [ e 1ol 60431 [GEAONN 2.58% 60490 HERUTCNE 2.08%

Eisenhower Expressway (1-290) F0o8 1L7% 158% 60004 B 2.58% 60604 H 181%
Route 6 o . 8.6% 60424 [FBISN 236% 8 6 60454 [ETENNN 163%
Cicero Avenue B3 13a% 60490 m 2.29% h ﬁ 60014 m%lwx
Western Avenue 11.6% 60611 P, 2.19% 60606 ,ﬂ:,‘ 7564%
I-65 60543 m 2.14% 60062 m 1.54%
Route 34 (Ogden Avenue) 3 : — 60120 m%xss‘x 60160 m‘ 1.35%
Route 53 60604 Pm 1.81% 46383 H«sﬁl'nx

Tristate Tollway (1-294/1-94) 132% 60628 PR Loo% ooazs R 1o

Route 38 (Roosevelt Road) 60173 F‘m% 1.68% 60134 F{- - 1.12%

us 20 s 60442 [UEIEN 163% 60647 [§8% 0.80%
Route 64 (North Avenue) 11.5% Avg. Hours+Minutes/day Driving: | 60033 F% 153% 60504 B,ag'm
Route 394 (illinois 394) RSB iR 60062 FEEI 153% 60624 T8, 0.74%
Route 41 ! 60607 280 1.37% 60601 [HE3s0.60%
Touhy Avenue 8% me,,m,_ m 60160 [0 135% 60517 [WE030.63%
Reutw it 55;;,33-1 i 7.3% Dﬁﬁ”\:m Used ROBINHOOD to CHI ki H'ml’r“% 60618 ‘3%'65&
Ronald Reagan Memorial Tollway (1-88) m 76% BWIS'::[&::ZWD 60804 &,7‘2}(’9" 60657 70.80%
¥ who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos M CHI SOEfa.ai ShaﬂfemofAnEy:ehriyntgha:a
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198,432 or 70.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 57.6 minutes per day driving an average of 33.5 miles each day and are 213.2%
more likely to use New Hampshire Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-95/1-495/Capital Beltway 1660 e J— 52.9% 20903 H 10.82% 20785 P 10.97%
1-295/Baltimore Washington Parkway 20910 [EEEEE— 7.50% 20004 PPN :.a0%

1-66 20002 (TSRS S.00% 21502 RN 235%
New Hampshire Avenue 22030 M o0 21750 "S5k 222%
Route 50/New York Avenue 22201 PSS 3.33% 20871 [N 2.20%
Route 301 20024 FAOTRUEN 2.98% 20137 (W 2.14%
East-West Highway 22611 [RISTEE 297% 26836 00.00%

Route 1 21502 [FEENN 235% 20166 RPOSI, 199%

Route 28 17267 S 222% | 21771 [RESER 172%

K Street 21769 [ASER 2.22% | 22070 UGN 1es%

Route 15 20152 [ 2.15% 20164 peSEN 162%

s B BB o o

Pennsylvania Avenue

Veirs Mill Road 22655 El ﬁ 20020 m% 1.58%
Massachusetts Avenue 26757 22406 ﬂg:m

Randolph Road 22191 21742 . 3.50%
Independence Avenue 20019 20024 ¥ n.sa%c”%

20889 (W08, 1.49%

22207 B98I 1.49%
X 0.93%

Route 5/Branch Avenue 21771

e IS288 54%
e 5.1%

Route 355/Rockville Pike/Wisconsin Avenue 10.5% 20653 22655 08:%
Route 185/Connecticut Avenue ‘-%"g% 22303 21046 ST,
Route 97/Georgia Avenue m",_m Avg. Hours+Minutes/day Driving: | 20166 20653 ﬁﬂ.s‘}ém
14thstreet 5 3 3.9%7.0% Adults 18 or older 20744 20774 - 5_}:’%5%
Route 29/Colesville Road m 81% 20877 22135 P2 L13%
Nebraska Avenue S0 3.5% Avg. MJIes/Day- 20002 20782 98 L%
H Street/Benning Road  figs 2%, Dﬁw‘"in e AR s - 22042 20175 e
Route 17 P31% Orutc ket 20774 20001 D099%
m who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos mWDC Soeﬁ- ai Xharfeu:;:y\fhriynt; 1{"3

WDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 237
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7 Robinh 228,870 or 84.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 57.5 minutes per day driving an average of 33.5 miles each day and are 100.5%

more likely to use Ballard Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
15— - v | 98801 T — 0% 98586 [ s
g 38.9% 08577 AT 636% 08166 A a52%
A0S — T 98390 [ —— A 08221 [STIONI—— 135%
Highway 99 (Aurora Ave, Evergreen Way,... e 202% 98221 [FTIO——— 4.35% 98012 413%
Highway 167 (River Road) /T, 14.7% 98012 [EEEEEE— a13% 98052 I 3.15%
1st Avenue (Seattle) FEEIORNEN, 12.4% 98422 N—_— 2.80% 98101 (BN - ze1%
Highway 512 g0 10.7% 98284 277% 98284 [pETm— 2.77%
Ballard Bridge ™ g0 %% 98052 [y 10% % 98035 % 6o 27%
Fremont Bridge m%&m 98373 W 2.73% 98104 M 2.50%
Highway 2 ZSEEN o1% ogseo [EOMm— 2.50% 98004 2.41%
South Tacoma Way ME:,':% 98233 T 236% — 98233 W 2.36%
Highway 520 JRERW 8.3% os026 [N 2.35% 8 6 ﬁ og275 (S 227%
Denny Way mﬂ."”‘ 98107 'ais(.n;? 1.01% Za0% h ﬁ 98122 m 0%
West Seattle Bridge o 98275 [EETM 228% ogs04 [T 191%
Lake City way ~FE 7.0 98391 i 98134 R Ooon T
Pacific Avenue (Tacoma) BFREY 7o 98108 [EIOROREERE 2.15% 98121 PRESANEEN 147%
Montlake Bridge ﬁ.5§2x 98498 M 1.92% 98075 m 1.47%
6th Avenue (Seattle) 0 Ja% 98043 SR 1:1% 98390 PESIRMEN 146%
East Marginal Way 8966 6.7% 98075 [T 167% 98100 BEIEEN 140k
Elliot Avenue/15th Avenue NW bes.s% 98121 m L3 98125 mggé‘sw’
Highway 20 o ﬁ&-ﬂs Avg. Hours+Minutes/day Driving: 98042 m,ﬁ“% 98223 Mx Las%
Narrows Bridge ,:‘54_’2% Adults 18 or older 98466 m 1.46% 98011 ﬁ 1.27%
Highway 509 JRip° 0% 98122 b 98005 a0y 12"
Highway 522 JF° 52 a. ey ssizs [N, 15 oss7 FE 12X
6th Avenue (Tacoma) e 5_?_';99: Dﬁvmio ey 4 98155 MB&%@“’G 98407 ﬁm"m
University Bridge 25032‘ “"V/S'::lti“‘!’*“ 98374 Mﬂ_glﬁg?" 98466 M% 1.02%
# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos M SEA soefa.ai 5"a"fem_ﬂni"fh"iyntg“‘g"‘-‘

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 169
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7 Robinhood 184,989 or 98.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
spend an average of 66.1 minutes per day driving an average of 38.5 miles each day and are 179.8%
more likely to use Washington Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
-10 69.1% 85031 F 11.16% 85281 HJ&%

85541 T 8.61% 85040 m 5.73%

8503 [EESSm—.21% 85020 QOO 4.80%

85225 [Ea—— 5-28% 85257 B A%

85020 (00T 4.80% 86011 [BAm— 31%

Camelback Road
Thomas Road
Red Mountain Freeway (NE Loop 202)

7th Street
Highway 51 85037 0.83% 4.26% 85201 1.82% s61%
McDowell Road 85003 85013 1% A0
17 o 85201 85205 [EONINEE 342%
Indian School Road 85013 86336 PRCN 3%
Washington Street 85205 85253 m Aae
7th Avenue 85019 — 85226 QS o
Agua Fria Freeway (NW Loop 101) 86336 ﬁ 85048 m i
Price Freeway (SE Loop 101) 2_415,6"% 85208 El ﬁ 85224 BRI, Zoo%
Pima Freeway (NE Loop 101) e 85339 -, 85031 [HESENN 1.97%
Chandler Bivd 145% 85204 [REEE oa7% 85225 RPN 380
Superstition Freeway (E Hwy 60) RSP da7® o5 85353 85033 m L

85204 rz_‘,ﬂ,‘f“"-
25200 29360 1.56%
[Ty )

Grand Avenue (W Hwy 60) S 12-5% 85040
Scottsdale Road ISR33NNN 12.4% 25048

Seottsdale | 15.1% 9%
32ndstreet JRSTIR 12.1% 85226 Eam, 2.00% 85034 JRER 2%
Central Avenue Lk 85298 o B8 85018 RV 2%
Santan Freeway (SE Loop 202) m 18.1% Avg. Hours+Minutes/day Driving: | 85138 i '7?,26 85395 Hx!{"z”‘
44th Street 5525% Adults 18 or older 85209 wl D;';Zﬁ% 85340 ﬁo%%
BellRoad MBS cov o 85120 B0 o350 85260 JRN:GRK
Arizona Avenue/Country Club L Avg. Miles/Day 0:55 85008 h 13 85355 "pEe
Cave Creek Road  SE2™, .., Dnmz'm R - 5 85396 PO, 127% 85258 (MA08.59%
Bob Stump Memorial Parkway (Loop 303) FBSE9% B"Vﬁdmﬂj:;wn 85283 (A8 097% | 85028 [BROSN
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Top Residential Zip Codes: (Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos) SM(Acuits 15 0r clde.
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Top Residential Zip Codes: (Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos)
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

New York Times.
{sunday)
13.0

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

2,401,721 or 22.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past
6mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day

representing 25.5% of all time spent daily with All forms of Print Media.

Total Per

m
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mw Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

who Used ROBINHOOD to

Buy/Sell Stocks/Crypto past
6mos

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

g

mUSA
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Local Daily
Newspaper(s) (Sunday)
114

New York Times
(Daity)

New York Times 8.0

(Daily+Sunday)
105

Wall Street Journal
{Daity}
81

Local Daily
Newspaper(s)
(Daity
76

Direct Mail
Advertising
(excluding

USA Today (Daily) Magazines

7.2

Catalogs)
7.2

New York Times
(Sunday)
1n7

New York Times
(Daily+Sunday)
9.6

Local Daily
Newspaper(s) Wall Street Journal
(Sunday) (Daity)
12.7 9.2

Local Daily
Newspaper(s) (Daily
8.4

Magazines

USA Today (Daity)
9.0

New York Times
{Daily)
7.6

Direct Mail Catalogs
Advertising 36

{excluding

Catalogs)
74 AL

» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

Books

USA Projection

USA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. Al rights reserved.
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musa

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

797

m
m

vg. Minutes/day Spent): Adults 18 or older

New York Times
{Sunday)
130

Local Daily
Newspaper(s)
(Sunday)
114

Local Daily
Newspaper(s)
(Daily
76

Wall Street Journal (Daily)
8.1

New York Times (Daily)
8.0

Local Daity
Newspaper(s)
(Daily+Sunday)
82

Magazines

Local Daity
Newspaper(s)
(Sunday)
127

New York Times
(Sunday)
117

Lacal Da paper(s)

Wall Street Journal

Local Daily
Newspaper(s)
(Daily+Sunday)

(Daity)
9.2 a1

New York Times
(Daily) Magazines
76 75

Direct Mail Advertising (excluding
Catalogs)
7.4

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

soefa.ai

HUSA

® Share of Everything
for Anything é

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]
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Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

29,075 or 12.2% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
read New York Times (Daily+Sunday) for an average of 23.3 minutes every day representing 23.3% of
all time spent daily with All forms of Print Media.

Totol Per

m—_m.
_—m-

mu $lin
TS i '35

who Used ROBINHOOD to
Buy/Sell Stocks/Crypto past

6mos

ECHI

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

i

i
12.29

New York Times

Local Daily Newspaper(s)
{Sunday)
203

Local Daily
Newspaper(s)
(Daily+Sunday)
137

{Daity+Sunday)
23.3

New York Times (Daily)
154

Local Daily

Newspaperis) (

{excludi
USA Today ng
(Daily)

9.0 )

Camalogs

Magazines
6.8

New York Times
(Sunday)
13

New York Times
(Daily+Sunday)
9.2

Local Daily Local Daily
Newspaper(s) Newspaper(s)
(Sunday) {Daily+Sunday)
12.4 8.8

Wall Street Journal
(Daity) USA Today (Daily)
8.7 85

Local Daily

Newspaper(s) (Daily ~ Magazines
8.1 7.9

Direct Mail Catatogs

{excluding

Catalogs)
75

uew York

u who Used ROBINHOOD to Buy/Sell Sto

cks/Crypto past 6mos

m CHI

Avg. Week Ad-Supported All Print Media (Persons & % Reach} Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Magazines

Catalogs

USA Today (Daily)

Books

Total persans:

Coaezar | 2]
P
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wwho Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
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Avg. Hours+Minutes/day with Ad-

m F Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

10.0%

Lacal Daily Newspaper(s)

(Sunday)
203

New York Times (Sunday)
L1

Local Daily
Newspaper(s)
(Daily+Sunday)
13.7

Local Daily
Newspaper(s) (Daity
1L5

New York Times (Daily+Sunday)
233

New York Times (Daily)

Wall Street
Journal
(Daily)
92

Advertising
(excluding
Catalogs)
1.6

154

Magazines
68

Local Daity
Newspaper(s)
(Sunday)
124

New York Times

113 81

Local Daily Newspaperis)
(sunday) (Daity

Local Daity
Newspaper(s) Wall Street Journal
(Daily+Sunday) (Daity)
88 8.7

Direct Mail
Advertising
(excluding
Catalogs)
7.5

Magazines

New York Times (Daily)
7.2

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

soefa.ai
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[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]
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52,263 or 18.5% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.5 minutes every day representing
29.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Total Persons;

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

P i 27

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

0%

19.6%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used ROBINHOOD to

Buyj/Sell Stocks/ Crypto past
6mos

Local Daily
Newspaper(s)
(Sunday)
BS

Wall Street Journal
m l\rl

USA Today [Daily)
7.2

Local Daily
Newspaper(s)
Direct Mail Advertising {Daily
{excluding Catalogs) 65

8.0
New York Times New York
{Daily+Sunday) Times (Daily) Magazines
75 6.4 5.8

Catal
ugs

USA Today (Daily)
2.0

New York Times
[Sunday)
120

New York Times
(Daily)
82

Local Daily
Newspaper(s) (Daily

New York Times 8.7

(Daily+Sunday)
10.1

Local Daity
Newspaper(s)
(Sunday)
13.1

{excluding
Catalogs)
7.3

Wall Street Journal
(Daity)
95

Magazines
7.8

uWDC

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

uWDC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Totol persons:

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Tk
T
oo R
-y

Magazines

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto pa!.'iﬁtnos

Scarborough R1 2026: Mar25-Mar26 Qual
%026 Hubbard Broadcasting, Inc. LLC. All nghrs reserved.
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

who Used ROBINHOOD to
Buy/Sell Stocks/Crypto past

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

6mos

®BWDC

intab 237

Direct Mail Advertising
(excluding Catalogs)
B0

Local Daily
Newspaper(s)

{Daily
65

Wall Street
| Journal (Daily)
New York Times 6.7
(Sunday)
86

Local Daily Newspaper(s)
(DailysSunday)
6.5

Local Daily
Newspaper(s)
(Sunday)
85

Magarine
New York Tim E
64

Local Daily
Newspaper(s)
{Daily+Sunday)
93

Wall Street Journal
Dail
Local Daity ! o 5" )
Newspaper(s)
(Sunday)
13.1

New York Times.
(Daily)
8.2

Magazines

Direct Mail Advert:
Catal

New York Times Local Daily Newspaper(s)
(sunday) {Daity
12.0 8.7

# who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

®WDC
® Share of Everything

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]
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61,244 or 22.6% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing

22.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper{s) (Daily

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Totol Persons:

who Used ROBINHOOD to
mm o oo
6mos

so | Ty

w who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Local Daily Newspapes(s)
(Sunday)
12.1

Mew York Times
(Daily+Sunday)
1.9

USA Today (Daily)
118

New York Times
(Daily)
9.1

Local Daily

Newspaperis)
(Daily+sunday)
86

Magazines
14

{excluding
Catalogs)
6.7

New York Times
(Daily+Sunday)
9.9

Local Daily
Newspaper(s)
(Sunday)

USA Today (Daily)
12.9 9.7

Local Daily
Newspaper(s)
(Daily+Sunday)

Local Daily New York Times
Newspaper(s) {Daily (Daily)
84 7.7

Catalog
s
34

Direct Mail
Advertising
{excluding

Catalogs) Magazines
7.6 6.6 All...

mSEA

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos

uSEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

e P e

Magazines

Books

All Graphs and soefa.ai Daro Modeling Copyright

Total persons:
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older|
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

0.0%

New York Times
(Sunday)
147

Local Daily
Newspaper(s)
(sunday)
121

USA Today (Daily)
1.8

Local Daily Newspaper(s)
(Bi'v;s:dm

Wall Street
Journal
(Daity)

9.1

Local Daily Newspaper(s)
(Daily

79

New York Times
(Daily)
9.1

Magazines
74

Direct Mail
Advertising
(excluding Catalogs)
6.7

New York Times
Local Daily (Daily+Sunday)
Newspaper(s) 23
(Sunday)
129

New York Times
(Sunday)
122

Local Daily

wspaper(s)

Wall Street Journat
USA Today (Daily} {Daily)
9.7 9.2

Direct Mail
Advertising
New York Times  [excluding
(Daily) Catalogs)
7.7 7.6

Magazines
6.6

WSEA
169

= who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
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W SEA

Share of Everything
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[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



45,715 or 24.3% of Adults 18 or older who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing
24.6% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

# Time spent:

Direct Mall Adverticing {ewrluing Catalogs) MLW- 1553
tocalDaily Newspaper(s) (Daity - FEERRRS m—— 1310
Local Daily Newspaper(s) (Daily+Sunday) m 15.8%

Local Daily Newspaper(s) (Sunday)

Books

x

All Local Weekly Newspapers
New York Times (Daily) - rs+Mmu‘!u/d¢y with All
rint Media: Adults 18 or older
Wall Street Journal (Daily)
New York Times (Daily+Sunday) MH
catologs - FROR R

New York Times (Sunday)
who Used ROBINHOOD to PHX

USA Today (Daily) mm Lin] il stocksCroopast

J |t = =
N T - =N
2R R R B R T 0 4

Local Daily
Newspaper(s)
{Sunday}

143

Local Daily
Newspaper(s)
(Daily+Sunday)
9.6

Local Daily
Newspaper(s)
{Daily

New York Times New York

(Daily+Sunday) Times (Daity)
7.3

10.6

Wall Street
Journal (Daily)

Magazines

Direct Mail

(excluding
Catalogs)
71

Wall Street Journal

USA Today (Daily) (Daily)
9.8 9.7

Local Daily
Newspaper(s)
(Sunday)
14.2

Local Daily Local Daily New York Times
Newspaper(s) Newspaper(s) (Daily (Daily)
(Daily+Sunday) 9.2 76

10.0

Direct Mail
Advertising
New York Times (excluding
(Daily+Sunday) Catalogs) Magazines
9.9 74 68 All..

Catalogs
3.6

wossne: PR BT &%

w who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos W PHX

¥ who Used ROBINHOOD to Buy/Sell Stock:

s/Crypto past 6mos W PHX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Av,

Totol persons: % Time spent-

Direct Mail Advestising (excluding Catalogs) m -

et o S E—E

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Sunday) 194
AllLocal Weekiy Newspapers  SRATR VW 7 (o 6]
New York Times (Daily) MF

Wall Street Journal (Daily) F . Hoii inutes/day with Ad- m
New York Times (DailySunday) Print Media: Adults 18 or older P5H

Catalogs

usa Today fosiy) - SR
mogazines PARRIITTET™ 66%  whoused oomiocono

Buy/Sell Stocks/Crypto past

Nesw York Times (Sunday) MF— m
-EI-

g. Minutes/day Spent): Adults 18 or older

oo PR 8% .
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Local Daily
Newspaper(s) [Sunday)
14.3

New York Times
{sunday)
13.8

MNew York Times
USA Taday (Daily) (Daily+Sunday)
10.6

1L

Wall Street Journal {Daily) | Magazines
8.6 8.0

Local Daily Newspaper(s)

81

13

Local Daily

Newspaper(s)

(Daily+Sunday)
9.6

Advertisi
ng
(excludin
[

{Daily New York Times (Daily) | Catalogs)
7.1

New York Times.
(Daily+Sunday) USA Today (Daily)
Local Daily 9.9 98
Newspaper(s)
(Sunday)
14.2
Direct Mail
Advertising

Local Daily Newspaper(s)
(excluding Catalogs)

(Daily
9.2

New York Times
(Sunday) New York Times (Daity) Magazines
122 % 7.6 6.8

» who Used ROBINHOOD to Buy/Sell Stocks/Crypto past 6mos = PHX

* Share of Everything

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]




mRObinlkq%d =“sn "Advertising Actions"

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

'10:7 6.27682
Websites
Broadcast, Cable, & Sat TV
Direct Mail
Video Streaming Services
Local AM/FM Radio

Podcasts

33 734 461 12.3%

Local Broadcast TV
Audio Streaming Services 29 150,779 10.7%
Cable TV Networks

Billboards

Newspapers 29,788,977 10.9%

® P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ USA AVERAGE 7g5hoppedNi5|tedlBought past 3mos Due to Ads on %)
USA DMA Scarborough R2 2026: Feb25 -Jul26  Qual Intab:

Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. so e a . al for Anything =

USA

27,510,825 10.1%

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



"Advertising Actions"

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 2,886,836 37.8% _
Broadcast, Cable, & Sat TV
Direct Mail
Video Streaming Services
Audio Streaming Services
Local AM/FM Radio -
Local Broadcast TV
Billboards
Cable TV Networks
Newspapers

B P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAGI;}ShoppedIVnsﬂedlBought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26  Qual Intab:

Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S 0 e a . al for Anything «
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[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



"Advertising Actions"

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

7 Robinhood
T o
£ e

Social Media 2,502,628 44.9%

Websites 2.58.481 39.1%

Direct Mail 1,681,179 29.1%

Broadcast, Cable, & Sat TV ety 26.3%

Local AM/FMRadio  greryn 16.8%

Video Streaming Services

1,046,974 18.1%

Podcasts
Audio Streaming Services
T ——
Local Broadcast TV
Billboards
Cable TV Networks -

845,393 14.6%
= P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 237

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a B al for Anything

[((Iltems transacted on the Internet past 6 months:Finance/Insurance: Stocks or stock options OR Items transacted on the Internet past 6 months:Finance/Insurance: Cryptocurrency (Bitcoin, etc.)) AND Investment institutions use: Robinhood)]



"Advertising Actions"”

P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 1,854,999 40.5% o

Websites

Video Streaming Services L

Direct Ml
Podcasts
Broadcast, Cable, & Sat TV
Local AM/FM Radio
Audio Streaming Services
Local Broadcast TV
Cable TV Networks
Newspapers

Billboards et Sz

m P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 169 Share of Everything
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P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites 1’702,091 35.3%
Social Media

Broadcast, Cable, & Sat TV

1,082,604 22.5%

Podcasts

632,034 13.1%

Audio Streaming Services

539,630 11.2% |
Local Broadcast TV 765,257 15.9% '
Local AM/FM Radio T 1EE o

Video Streaming Services 605,172 12.6%

Direct Mail

Cable TV Networks
Billboards
Newspapers

¥ P18+ who Used ROBINHOOD to Buy/Sell STOCKS and/or CRYPTO in the past 6 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qualintab: 94 * Share of Everything
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